
JOB DESCRIPTION 
 
POSITION:  Director of Development 
 
RELATIONSHIPS: Reports to the Executive Director 
 
SUMMARY DESCRIPTION:  
The Director of Development shares the vision to nurture sanctuaries of radical hospitality where the 
homeless and needy experience the transforming love of Jesus thus propelling the church into the 
lead role alleviating poverty in Wyoming. Development participates by inviting individuals and 
entities to generously partner with Wyoming Rescue Mission.  This position is Full-Time Exempt.  
 
QUALIFICATIONS: 

Spiritual: 
A. Maintain a personal relationship with Jesus Christ and confess Him as their personal 

Lord and Savior. (John 3:16, Acts 4:12) 
B. Endeavor to live a Godly life in public and private, thereby providing a Christian role 

model for those we seek to reach. (1 Peter 1:13-16) 
C. Agree with the WRM Statement of Faith.  

  
Vocational: 

A. Bachelor’s degree from a four-year university, in such fields as marketing, business 
administration, or equivalent experience.  

B. Five years of nonprofit development or high-level sales.  
C. Demonstrates highest level of integrity. 
D. Successful experience in developing cultivation and solicitation strategies. 
E. Excellent verbal and written communication skills.  
F. Passion to serve the poor and homeless.  
G. Must understand biblical stewardship and the journey of WRM’s donors. 

 
DUTIES & RESPONSIBILITIES: 
 Spiritual: 

A. Grow spiritually in the Lord through prayer, memorization, meditation and study of the 
Word, and unity in Christian fellowship. (2 Peter 1:5-8, 2 Peter 3:18) 

B. Be a consistent witness for Jesus in attitude, speech, and actions demonstrating a daily 
walk with Jesus Christ. (Ephesians 4:1-3, Ephesians 5:3-5) 

C. Encourage guests, staff, volunteers, and customers to accept God’s gift of salvation 
and grow in their faith. (Romans 15:2, 1 Thessalonians 5:11,14) 

D. Join in corporate worship and instruction with an external group of believers whose 
beliefs agree with the WRM Statement of Faith. (Colossians 3:16, Hebrews 10:24-25) 

E. Faithfully uphold WRM’s ministry in prayer. (1 Timothy 2:1) 
 
Vocational: 

A. Act as an advocate for the homeless, poor, and marginalized by raising the awareness 
of the causes, needs, and potential of those in poverty.  

B. Maintain a courteous, Christ-like attitude in dealing with people within and outside of 
WRM. 
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Vocational Continued: 
 

C. Oversight Responsibilities: 
a. Be the driving force cultivating a positive Christ centered and sustainable team 

environment to restore homeless lives with the love of Christ generosity. 
b. Manage and cultivate Major, Mid-Level, Small Donor programs and Legacy 

giving. 
c. Oversee omnichannel communication strategy including direct mail, 

newsletter, literature, website, media advertising. 
d. Deliver key printed materials that winsomely and professionally communicate 

the work of WRM. 
e. Ensure prompt and courteous communication with all donors including proper 

receipting and appreciation. 
f. Oversee researching, soliciting, and developing relationships with foundations 

to increase amount of successful grant requests of all sizes. 
g. Provide oversight and collaboration for fundraising event Fishin’ for the 

Mission, implementing strategies to achieve maximum success.  
h. Nurture and provide supervision to develop key relationships with a diverse 

and thorough repertoire of local and statewide media outlets to share the 
WRM story. 

i. Provide direction and strategy oversight for top quality, engaging, and 
compelling online outreach inspiring generous and growing partnership with 
WRM. 

j. Lead development team by coaching and guiding staff to obtain extraordinary 
and growing results in the ministry of generosity.  

k. Meet and exceed budgeted development revenue targets. 
l. Engage volunteer and internship programs for growth and fulfillment of the 

mission and vision of Wyoming Rescue Mission. 
 

D. Leadership Responsibilities: 
a. Develop, in cooperation with Executive Director’s approval, a comprehensive 

strategy accomplishing short and long-term revenue goals and oversee 
implementation of the fund-raising plan. 

b. Work collaboratively with the Directors Leadership Team to identify funding 
opportunities.  

c. Plan, develop, and execute strategies for cultivating and growing private donor 
partnerships.  

d. Build on current vendor partnerships for growing effectiveness. 
e. Ensure department adheres to best practice fundraising standards (ECFA and 

Citygate). 
f. Submit annual budget that integrates all elements of WRM’s fundraising 

programs and makes reliable assumptions about short and long-term income 
and expenses. 

g. Monitor overall departmental revenue and expenses to budget and provide 
explanations for line item variances. 

h. Identify and utilize resources effectively, including volunteers, staff, interns, 
and guests to publicize and accomplish WRM funding priorities. 

 



Revised 2-23-2023  Page 3 of 3 

 
E. Donor Partner Responsibilities: 

a. Research existing major donors to cultivate personal relationships to 
appreciate and inspire as to what partnership accomplishes through WRM. 

b. Manage the engagement and cultivation of the WRM’s new and existing major 
donors and prospects, including retention and migration strategies through 
personalized donor centric outreach. 

c. Implement systematic efforts to identify, solicit, steward, maintain and 
upgrade annual giving donors.  

d. Generate and cultivate relationships with corporations and business for various 
sponsorships of events, employer/employee matching giving and investment 
into WRM. 

e. Provide for ongoing promotion and tracking of legacy giving opportunities. 
f. Represent WRM at community events such as Chamber of Commerce, various 

foundation events, 4H, and churches. 
g. Fulfill speaking engagements as related to engaging donor partnerships. 

 
F. All other tasks as assigned by the Executive Director. 

 
Note: Ability to travel locally and statewide is required with limited out of state travel. 


